Foreword

The present issue of Acta Academiae Artium Vilnensis, titled Culture
and Creativity: Intersections of Art, Design and Management, addresses key
issues in cultural and arts management, marketing and policy, project de-
velopment, cultural heritage, cultural and creative tourism, digital arts man-
agement, and other areas central to the twenty-first-century cultural and art
management and marketing.

As in the previous centuries, the twenty-first century is inconceiv-
able without culture and—equally importantly—creativity, understood as
the capacity to generate new ideas. Since the late twentieth century, creativ-
ity has become increasingly associated with the rise of the creative indus-
tries and the concept of the creative class. Widely regarded as the founda-
tion of these industries, creativity is closely linked to innovation, defined as
the successful implementation of creative ideas." However, it is important
to recognise that not every creative product evolves into an innovation.?

In the twenty-first century, arts professionals are increasingly en-
gaged in discussions on how to retain and expand audiences, as well as
how to develop innovative products and services that respond to evolving
consumer expectations. As the pace of contemporary life accelerates, so
do demands related to leisure activities. Audiences seek more intense and
emotionally engaging experiences.’ In response, actors within the cultural
and creative industries must continuously pursue innovation and critically
reassess their strategies for engaging cultural consumers. To this end, they
draw not only on diverse forms of artistic expression but also on the meth-
odologies and instruments of marketing and management.

Contemporary society is characterised by visual, performative con-
sumption and accelerating digitalisation. As communities adapt to ongoing
transformation, expectations for novelty continue to grow, even though the

creation of new ideas and the implementation of sustainable innovations
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require time. This tension underscores the need to seek new methods that
enable the rapid development of innovative, engaging, and viable ideas with
relatively limited resources, relying on creativity and ingenuity.

The productivity and effectiveness of organisations within the cul-
tural and creative industries depend not only on their creative capacities
and project-based activities but also on the broader political context and
the cultural and art policies implemented at the state level. Given that pro-
ject-based work remains a defining operational model for many organisa-
tions in the cultural and creative industries, the section of this publication
titled Organisations and Management Practices in the Cultural and Creative
Industries examines a range of managerial and organisational approaches.
The contributions published in this section address diverse issues: from the
application of improvisation in cultural organisations (Daiva Masaityté,
Virginija Juréniené) and strategies for enhancing the resilience of non-gov-
ernmental arts organisations in times of crisis (Gustas Navickas, Dovilé
Balevi¢iené), to the development of a new cooperative model for design
production in creative centres (Neringa Grigariené, Virginija Juréniené),
and methods for fostering creativity in fashion design and the applied arts
(Ondina Oana Turturici, Maria Timisan).

The twenty-first century is marked by intensified global cultural
exchange. There is scarcely a place on the planet that, sooner or later, has
not been reached by travellers driven by curiosity, a desire to encounter the
culture of the “other,” or the pursuit of personal growth. These dynamics
are closely linked to tourism—most commonly to cultural and educational
tourism, and increasingly to creative tourism.

The principal resource of these forms of tourism is both tangible
and intangible cultural heritage. Accordingly, the section of this publication
titled Creative Tourism and Cultural Heritage is devoted to this significant
sector of the cultural and creative industries. It explores various aspects of
creative tourism, cultural heritage, the articulation of cultural values, and
the development of creative initiatives. Aida Savicka examines creativity
and imagination as cultural values in European societies from an intergen-

erational perspective, Xie Meilin and Narantsatsral Delgerkhuu present the
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musical culture of the Mulao ethnic Yifan Festival, and Pavlo Berest analys-
es travel culture and tourist destinations in Central Ukraine as components
of state formation processes.

I would like to express my sincere gratitude to PhD candidate and
lecturer Ugné Pavlovaité for her meticulous work in preparing this journal
issue and for her exemplary communication with the contributing authors.
I also extend my thanks to the team at the Kaunas Faculty of the Vilnius
Academy of Arts, to the journal’s Editorial Board member, Professor Dalia
Klajumiené, and to everyone who contributed to the compilation and pub-

lication of this issue for their dedication and commitment.

Prof. dr. Virginija Juréniené
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Pratarmeé

Acta Academiae Artium Vilnensis mokslinio Zurnalo numeris ,Kul-
tara ir karybiskumas: meno, dizaino ir vadybos saveika“ yra skirtas aptarti
kultiiros ir meno vadybos, rinkodaros, kultaros ir meno politikos, projekti-
nés veiklos, kultiros paveldo ir kultarinio (kiirybinio) turizmo, skaitmeni-
nio meno vadybos ir kitas reik§mingas XXI a. kultaros ir meno vadybos bei
rinkodaros problemas.

Be abejo, dabartinis amzius, kaip ir XX a. bei ankstesnieji, nejsi-
vaizduojamas ne tik be kultaros, bet ir be karybiskumo, t. y. naujy idéjy
sukarimo. Nuo XX a. pabaigos karybiskumas daznai buvo siejamas su ka-
rybinémis industrijomis, karybos klase, taip pat su inovacijomis, kadangi
pastarosios turi jtakos sékmingam karybiniy idéjy jgyvendinimui', tac¢iau
ne visi karybiski produktai tampa inovacijomis®.

XXTI a. meno atstovai diskutuoja apie tai, kaip i$laikyti ir pritrauk-
ti auditorija, kaip sukurti vartotojy poreikius atitinkanc¢ius ir inovatyvius
produktus bei paslaugas. Didéjant gyvenimo tempui, didéja poreikiai ir la-
kesciai laisvalaikio praleidimui. Zmonés nori gauti kuo daugiau potyriy ir
emocijy’. Dél $ios priezasties kultaros ir karybiniy industrijy atstovai turi
nuolatos siekti naujoviy ir galvoti, kaip sudominti kultiros vartotoja. Tam
naudojamos jvairios ne tik meninés raikos priemonés, bet pasitelkiama ir
rinkodara bei vadyba.

Siuolaikiné visuomené yra vaizdo, parodomojo vartojimo, skaitme-
ning, todél prie vykstanéiy poky¢iy priprantanti visuomené tampa vis smal-
sesné, o naujy idéjy karimas arba inovatyviy sprendimy diegimas uztrunka.
Dél $iy priezasciy reikia ieSkoti naujy bady, kaip greitai, salyginai mazomis
investicijomis, naudojantis karybiskumu ir i§radingumu sugalvoti inovaty-
viy, jdomiy ir jmanomy jgyvendinti idéjy.

Karybiniy (kultiros) industrijy organizacijy veiklos produkty-

vumas ir rezultatyvumas yra priklausomas ne tik nuo jy karybiskumo,
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projektinés veiklos, bet ir politinés aplinkos bei valstybés vykdomos kul-
tiros (meno) politikos. Kadangi dauguma kultiros ir kirybiniy industrijy
organizacijy savo veikla grindzia inovacijomis ir projektiniu darbu, leidinio
dalyje ,Organizacijos ir vadybos praktikos kulttros ir karybinése industri-
jose“ analizuojamos jvairios vadybos ir organizacijy praktikos. Sioje dalyje
publikuojami tyrimai apima jvarius aspektus — nuo improvizacijos taikymo
kultiiros organizacijose (Daiva Masaityté, Virginija Juréniené) ir nevyriau-
sybiniy meno organizacijy atsparumo kriziy kontekste didinimo (Gustas
Navickas, Dovilé Balevi¢iené) iki naujy dizaino produkty plétros koopera-
tyvinés veiklos modelio plétrai kiirybiniuose centruose (Neringa Grigarie-
né, Virginija Juréniené) bei karybiskumo skatinimo metody mados dizaine
ir taikomojoje dailéje (Ondina Oana Turturici, Maria Timisan).

XXT a. néra planetoje vietos, kurios per trumpesnj ar ilgesnj laiko
tarpa nepasiekty turistas, norédamas patenkinti savo smalsuma, ,kito“ kul-
taros pazinimg arba sau, kaip asmenybei, prisiimtam is$akiui jgyvendin-
ti. Visa tai siejama su turizmu, daznai su kultariniu paZintiniu, re¢iau su
karybiniu.

Turizmo $aky pagrindiniai i$tekliai yra materialusis ir nemateria-
lusis kultaros paveldas, todél reik§mingam kultaros ir kiirybiniy industri-
ju sektoriui leidinyje skiriama atskira dalis ,Karybinis turizmas ir kultiiros
paveldas®. Joje nagrinéjami jvairas karybinio turizmo, kultaros paveldo ir
kultariniy vertybiy raiskos bei karybiniy iniciatyvy plétros aspektai: Aidos
Savickos straipsnyje i$ skirtingy karty perspektyvos aptariamas kiarybisku-
mas ir vaizduoté kaip kultarinés vertybés Europos visuomenése, Xie Mei-
lin ir Narantsatsralo Delgerkhuu tyrime pristatoma Mulao etninés grupés
festivalio ,Yifan“ muzikiné kultara, o Pavlo Berestas analizuoja Centrinés
Ukrainos kelioniy kultarg ir turistines kryptis kaip valstybés formavimosi
procesy komponentus.

Tariu nuosirdy ac¢it doktorantei, lektorei Ugnei Pavlovaitei uz pre-
cizi$kg darbg rengiant §j Zurnalo numerj ir puikia komunikacija su straips-
niy autoriais. Dékoju Vilniaus dailés akademijos Kauno fakulteto komandai

ir $io Zurnalo redakcinés kolegijos nariams, Dailétyros instituto vadovei
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prof. dr. Daliai Klajumienei, taip pat visiems dirbusiems prie $io projekto,

t. y. sudarant ir i§leidziant §j mokslinio Zurnalo numer;.

Prof. dr. Virginija Juréniené
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